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OGRAPHIC
ORNMATION

GENDER:

Male ....oooovreiieieeeeeeeee, 96.3%
Female.......cooovvveeieiiieienen. 3.7%
MARITAL STATUS:
Married.......ccooveeverieienieienns 48.4%
Single ..ovvvveriieieieeeeeee 51.6%
AGE:

Average ............cccooeveeeeancn. 324
Median ...............ccooevevenn. 39.0
17 orunder.......ccocvevvveevennnnne. 14.2%
18-20 i 8.3%
2124 o, 7.3%
2534 o, 19.3%
3544 oo 32.2%
45 orolder.......ccceveecveeiennns 18.6%
HIGHEST LEVEL OF
EDUCATION COMPLETED:
Less than high school............ 8.4%
High school .........ccccoceneienene 26.4%
Some college.........ccevvveerennene 28.9%
College...vvvvereereieeieeiieiens 27.7%
Postgraduate degree .............. 8.6%
HOUSEHOLD INCOME:
AVerage ...........coeeveveeneennnn. $95,788
Median .........ccccoeveeeeeeenaann.. 387,500
Under $25,000.........c.ccuvn...... 9.8%
$25,001 - $50,000.................. 13.4%
$50,001 - $75,000................. 20.0%
$75,001 - $100,000................ 20.9%
$100,001 - $150,000............. 21.9%
$151,000 - $250,000............. 9.6%
$250,001 or more.................. 4.4%
INTERNATIONAL
DISTRIBUTION:

United States.........ccceeveenene 74.6%
Canada........ccooveeveveecreeiennnne 3.8%
Australia.........ccocveeverieiennnnns 3.0%
United Kingdom..................... 2.5%
France......ccccooevvevcieenieeen, 2.3%
Ttaly .o 1.2%
Netherlands ........ccccceevveenennne 1.2%
Germany.......c.eceeeeerveeneeennne. 1.2%
Belgium........cooeevevveienienne 0.9%
SPain .cccvveieiieeeee e 0.9%

Click here for a complete list of countries

UNITED STATES
DISTRIBUTION:

California ..........ccoveveevveenne... 27.4%
Texas ...cooovvvvveieiiieeeeeeeees 7.9%
Florida.....ccccoovvevieiiiieieiennnns 4.8%
New YOrK ....ooovvvveviieiiiieeins 4.1%
ATIZONA.......cooveeeiiieeieeene 3.6%
Washington............ceceevennnne 3.2%
(0] 1116 TN 3.0%
TIHNOIS ..o 3.0%
(G151 24T FOUOUURURPRURPRRPRO 2.9%
Pennsylvania .........c.ceceeneeen. 2.8%

Click here for complete

United States distribution

HOW OFTEN GO ONLINE:
4 or more times per day ........ 47.9%
2-3 times per day.......c.cceueuee 30.8%
Once aday.....ccoeevereneennennene 15.5%
2-3 times a week .....oovevennnen. 3.5%
Once a week or less............... 2.3%
HAVE MADE AN ONLINE
PURCHASE:

D G TN 93.8%
MAIN SOURCES OF MIOTO-
CROSS INFORMATION:
Internet......ccccooevviiniiiiiiin, 86.7%
Magazines ........cocceververvenrennene 48.0%
Friends.....cccocoovvevioiiiieiiinnns 35.7%
Track ....ooovvvveeeieiiiieeeeeeeiies 24.6%
TelevisSion.....cc..coeeveeeeeueeeennne.. 20.6%
Local shop......ccceveecvenieinne 16.0%
Catalogs......ccooeeverieeiieniieinnne 12.4%
Other ........ccccoceiieeeeeiiiieienn, 2.9%

MOTOCROSS ACTIVITY

OWN A MOTOCROSS BIKE:

Methodology — This survey was conducted on Vital MX in May, 2008. Responses were limited to one per person.
Results were tabulated from over 2,600 completed surveys. To assure the highest accuracy, geographic data was
pulled from 3rd party measurement that tracks every visitor to the site.

MOTOCROSS BIKE
CURRENTLY OWNED:
Honda........cooovvvevnieeeinenn. 33.4%
Yamaha.......ccccccoovvvnvieeiiiinnns 27.1%
KawasaKi.........ccooeevvvveevieinnns 14.3%
SUZUKI oo 12.3%
KTM. .o 9.4%
Other ........ccc..cccoeveveeeeeeeien, 3.5%
WILL REPLACE
MOTOCROSS BIKE IN
THE NEXT 12 MONTHS:
Will replace.......ccocveveeevennnne 51.3%
BRAND:
Honda........cooovvvevnieeeinenn. 28.7%
Yamaha.......ccccccoovvvneiiniiinnns 19.8%
Undecided. ............................ 14.2%
KawasaKi......cccccooovveveerennnen. 13.8%
SUZUKI covveeiiicceicee 11.4%
| U LY 10.6%
Other .......coooooieieeeeiiaeee, 1.5%
HOW OFTEN

RIDE MOTOCROSS:

4 or more times a week ......... 9.5%
2-3 times a week ......c.ue.n..... 24.5%
About once a week................ 23.6%
2-3 times a month.................. 15.1%
About once a month.............. 8.3%
Don’t ride regularly............... 19.0%
HAVE ATTENDED

A MOTOCROSS OR

SUPERCROSS RACE IN
THE PAST 12 MMONTHS:
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http://www.vitalmedianet.com/moto/countries.html
http://www.vitalmedianet.com/moto/states.html
http://www.vitalmedianet.com/moto/states.html

RIDING GEAR:

Will replace.......ccccveeveeveennnne 77.3%
BRAND:
Undecided............................. 22.6%
TROT..coiiiiieieeeeeeeeeeees 18.1%
FOX o 16.3%
Troy Lee Designs.................. 8.7%
MSR ..o, 5.7%
No Fear....cooooveiviiiiiiiiieenn, 5.6%
ANSWET ...ccovvvieeeeeirieeeeeens 5.4%
FIY oo 3.8%
O’Neal....cooovvveiiiiiiiieeeeees 3.6%
Shift..cccveeiiiiiieeeeee 3.0%
AXO oo 1.5%
MOOSE....ccovureieeeeeeiieeeeeeeeaes 1.3%
Other ........cccc.cccoeveveeeeeennan, 4.4%
HELMET:

Will replace........ccoccvevuenennee 54.2%
BRAND:
Undecided............................. 18.9%
ShO€1 ... 12.3%
JAN ¢ § RN 12.2%
Troy Lee.....ccooeviiiiiininnne 8.3%
One Industries........cccoeeeveunnes 8.2%
FOX ot 7.9%
Bell .o 6.5%
) 1T 6.1%
661..ccoiiiieiieeeeeeeee 5.7%
HIC oo 2.3%
FIy oo 1.9%
O’Neal....ccoooveiiiieieeeee, 1.1%
MSR ..o 0.7%
No Fear....coooveeieeviienieeinns 0.7%
AXO i 0.5%
EVS e, 0.5%
Shift..cccveiiiiiiieeeeee 0.5%
KBC ..o, 0.5%
MOOSE....ccovureeieeeeeieeeee e 0.3%
ANSWET ..o, 0.2%
Other ........cccoocvvieeeeeiiiiieiann, 4.6%
GOGGLES:

Will replace.......ccccveeveeeeennnne 63.7%
BRAND:

SCOtt e, 30.7%
Oakley ...ccooevverereneneniiniene 19.7%
SPY et 15.4%
Undecided. ........................... 10.1%
Smith....c.ccoooviiiiiiiiiiieeee 6.4%
Dragon......cccceveveeneenieenieennen. 3.2%
FOX i, 2.8%
Utopia....coeeeereeerenereenienienienen 2.4%
ProGrip....ccceeeverenenencnennene 1.8%
B 1116 SRR 1.7%
BIUr oo 0.9%
O’Neal....cccoooveviiieeeneene. 0.5%
FIY it 0.5%
ANSWET ..oovviiiiiiiiiiiiieieiens 0.2%
MOOSE......ccoeeeeirieieeeeeeeeens 0.1%
Other ........cccooeveeeeeeeiiiiieiann, 3.5%

Methodology — This survey was conducted on Vital MX in May, 2008. Responses were limited to one per person.
Results were tabulated from over 2,600 completed surveys. To assure the highest accuracy, geographic data was

BOOTS:

Will replace.......ccocveeveevennnne 50.4%
BRAND:

Alpinestars ........c.ccoceeveruenenne. 40.8%
GaCINE ... 22.4%
Undecided. ........................... 11.5%
FOX i 7.4%
N (6 RPN 5.6%
601 ..o 2.5%
TCX e 1.9%

B 1 116 RN 1.4%
AXO oo 1.3%
O’Neal....ccooovieiiieieieeene, 1.3%
No Fear....ccoooveiveiviiiiiieennn, 0.8%
BeriK....oooooivieiiieiieeeee 0.6%
N o70) 8 AR 0.6%
MSR ..ooiiiiiieeeeeeeeee e 0.4%
FLY e 0.3%
Shift.....ccooviiiiiiiiiieeeieeee 0.2%
ANSWET ..., 0.1%
MOOSEC....ccovurieeeeeeeiieeeee e 0.1%
Other ........cccoocevieeeeiiiiiieeenn, 0.8%
NECK PROTECTION:

Will replace.......ccccveeveeeeennnnne 43.3%
BRAND:

Leatt coooeeieeiiiiiieeeieieeeeeees 44.5%
EVS e 23.1%
Undecided. ............................ 21.3%
AlpInestars .........cecevervennennene 7.1%
(31C) 2.6%
Other ........ccc..ccoovvvveeeeeinan, 1.3%
EXHAUST:

Will replace.........coceveveenennee 35.7%
BRAND:

FMF ..., 32.1%
Pro Circuit....cc.ocooevveeenereennee.. 24.4%
Yoshimura.........cccceeeevveennee.. 10.0%
Undecided. ............................. 8.6%
AKIapovic.......cccvereerenuennennn. 6.1%
DE Do 5.9%
Leo VINCe....oovvvvvveeiceeennen. 2.9%
White Brothers...................... 2.6%
Rocket...ccvvveeeeeiciieeeeeee. 1.1%
Big Gun....ccoocevininininiiiee 0.7%
HMEF ..ooooiiiiiieeeeeeeee 0.6%
Two Brothers.......ccocvveveennns 0.6%
MDK ..oooiiiiiiiiiieeeeeeen, 0.5%
DMC ..o 0.2%
Other ........cccc.cccoeveveieeeennan, 3.7%
GRAPHICS:

Will replace........cocevevuenennene 47.2%
BRAND:
Undecided............................. 24.4%
One Industries..........couue.en..... 19.8%
Decal Works......cccoovvveevieinnns 14.8%
Factory Effex.......ccccocevenenne 8.9%
N-Style ..ooveeiieiiiieeeenee 6.1%
Flu oo, 2.0%
Throttle Jockey.......cccvvvennnne 2.0%
OIKOM ... 0.3%
Other ........ccccoceeieeeeeiiiieiann, 21.8%

pulled from 3rd party measurement that tracks every visitor to the site.

TIRES:

Will replace.......ccccveeveeeennnns 76.4%
BRAND:
Dunlop.....cccceceverinenencnennene 35.6%
Bridgestone .........c.ccoccvvevenee 15.8%
Michelin......ccooeeveiveveinennen. 13.4%
MaAXXIS...couviiieiieeeeeeeeeeeneen 11.7%
Undecided. ............................ 10.0%
Pirelli.....cccoveenieiiiieeecene. 6.5%
Kenda....oooooovvvvviviviiiiiiiinnns 4.0%
Metzeler ......ovvvevvveeeeeiiiinnns 1.1%
Cheng Shin.........ccocvvevenenne 0.5%
IRC ..o 0.5%
Innova .....ccoovvveiviviiiiiicens 0.1%
Other ........cccc.cccoeveveeeeeennan, 1.0%
HANDLEBARS:

Will replace.........ocevevuenennee 37.8%
BRAND:

Renthal ........coovvvvvviiiiinnnen. 45.4%
Pro Taper......ccocceeveevvveieennen. 31.9%
Undecided. ............................. 5.4%
Tag. oo 5.1%
Sunling .......cooovvvvvevieenenenenn, 2.6%
Easton......cccoceevevveiieiieiiiinnns 2.5%
FMF ..o, 0.7%
Universal .......c..coovveveveeennn.. 0.5%
AZONIC....cooveiiiiiieiiiieieeiis 0.3%
KTM..oooiioiiieieeeeeeeeeeee, 0.2%
O’Neal....coooveiieiieeeeeeee, 0.2%
FIV oot 0.1%
Other ........ccccccooevvveiieeecinn, 5.0%
SPROCKET:

Will replace........ccoccvenenennee 60.0%
BRAND:

Renthal ........ooovvvvvniiiiiienen, 43.2%
Undecided.............................. 16.4%
Tag.iiiiieeiieieeeee e, 7.0%
Sunline ......cooeevvvveiiviiieeeeen, 5.9%
AY0) (o) N 5.9%
Pro Taper......ccccceiiiiiiiins 5.4%
SunSstar........coecveeeeeeiineeeeeenn, 5.2%
Talon ..ooovveveeeieeecieeeeeeee 2.9%
Afam ..o, 1.7%
MOOSE......cooeeeeiriiiiieeeeeeens 0.7%
MSR ..ooiiiiiieeeeeeeee e, 0.7%
Turner......oooeeeeeeiiiveeeeeeees 0.1%
Two Brothers.......ccccceeeveeennns 0.1%
Other ........ccccccooevvveiieeeciin, 4.8%
FAVORITE OIL:

Maxima ....cccceeeeevveneeeeeeeeinnns 21.1%
Undecided. ........................... 13.7%
Bel-Ray .....cccoovveviiieieciiene 10.8%
(OF: 1515 (o) S 9.0%
MOLOTeX...uvveeeeeeeevreeeeeeeennnes 7.2%
Silkolene ......ccovveevvveneeeenennne. 4.6%
TOICO «.coeieeeeeeeeeeeee 3.6%
Pl 2.0%
Panolin .......coovvvvveeivineenen, 1.3%
Other ........ccccccooevvveiieeeciin, 26.8%



CHAIN: BRAND: PLAN TO BUY ATV IN THE
Will replace.......ccocveeveeeennnns 62.9% Honda........ccooovvvieieiiieine 23.5% NEXT 12 MIONTHS:
BRAND: SUZUKI .o 15.5% YeSuiiiiieeieeiee e 3.8%
D) 15 U 30.1% Yamaha........cccccevveieniieieennne 15.3% BRAND:
Renthal.......cccooevininininennne 24.3% Harley Davidson ..........c........ 12.7% Yamaha........cccovenenenencnennn. 25.3%
Undecided.............................. 14.1% KawasaKi.........cccoevervienneenen. 9.7% Undecided.............................. 25.3%
RK oot 12.5% KTM.oiiiiiiieeeeeeeeeee 6.1% Honda........ccoovveiiieiiienne 15.7%
Regina .......cccooveevevieieeieinns 6.8% Ducati.....ccoceevreeienieieeieiene 4.3% Bombardier ...........ccecveevrennne 6.0%
Sunline ......coccoeevevvrvenieniennnne 3.8% BMW...oiiiiieieeee 3.0% KawasakKi........oooervecreniennnns 6.0%
EK oo 2.6% Aprillia.......ccoooveiieieieiee 1.9% Suzuki .o 6.0%
Tsubaki.....cccccvevinenencnrenne 1.2% Triumph....ccocvvininininienne 1.9% Polaris .....cccecererineneniniene 4.8%
VOIteX ..eeeeeiieeeiee e 1.2% Buell.....oooveviiiiieieciieeee, 1.3% Artic Cat...oooveeieeiecieeieee, 2.4%
MSR ..o 0.7% AV Tu170) OO 0.2% Other .......coeceeeieiiiaeieae. 8.4%
MOOSE...ccviierereeieeieereerieeees 0.5% OtREF ... 4.8%
Other ........ocoecvcieiiciaininne. 1.6% OWN A PERSONAL
PLAN TO BUY STREET BIKE WATERCRAFT:
FAVORITE BRAND IN THE NEXT 12 MONTHS: D G 9.7%
OF CASUAL SHOES: D U 12.8% BRAND:
NIKE..ovoiieiieieeieieeeereeeene 18.5% TYPE: Yamaha.......cccooeeeveriecreniennnnns 28.9%
Undecided.............................. 15.2% ] 010) ¢ SNSRI 45.7% Bombardier ...........ccccveeiennne 24.0%
DCoieeeeeeeeeeeee 13.3% Dual-sport .......cccvevveeeveneiennnne 23.0% Kawasaki........oooerveerenrennnns 23.5%
VANS...ooiiiiiieeieeeeeeeeene 10.8% (©34311S1S) U 11.9% Honda........coovviieiiee 7.4%
DVS. e 7.7% TOUTING ....covvveerenvinirienieieene 5.8% Other .........ccccvcvcinciniininnne. 16.2%
EtNies.....cccocevvevininenencienne 5.9% Chopper......cccevevinenencnienne 3.6%
Adidas ..o 5.9% Other .......coecvoeiiiiaiieae. 10.1% PLANTO BUY
FOX toviiieiiieeceseeeeee 3.6% BRAND: PERSONAL WATERCRAFT IN
(O 10 U 2.2% Yamaha.......cccoovveverveeienieinnne 15.8% THE NEXT 12 MIONTHS:
CONVETSE ..ovuveeereareeniieeieennne 1.8% Honda........coooveiiiie 15.5% YES ittt 3.2%
(€310) 31U 1.3% Undecided.............................. 13.7% BRAND:
AdiO.eeieiee e 1.2% N 17211 S 13.7% Kawasaki.......cocoeoerireneneinne 27.3%
Other .......coecveeiiiiiiieee. 12.7% KTM.oiiiiicieeeeeeeeeene 10.1% Yamaha.......ccccocoeoiniinininene 21.2%
Kawasaki........ococcerveereniennnne 7.9% Undecided............................ 19.7%
FAVORITE BRANDS Harley Davidson ................... 7.2% Bombardier ...........cccceerennnne 16.7%
OF SUNGLASSES*: DUucati....ccceceeveieeieieeiesieieins 4.3% Honda........coovviieiiee 7.6%
Oakley ...ccooevvereninenenienienne 34.6% Aprillia.....cocoeeenenincnenennn. 3.2% Other .........ccccvcvciiciniininnne. 7.6%
Undecided.............................. 22.0% Triumph.....cocovininininiens 2.2%
SPY ceveereeeeeee e 15.9% BMW ..o 1.1% OWN A PICKUP TRUCK:
VOon Zipper......cccveeeeeveevennnns 3.7% Buell...ooooiiieieeeeeeeee 0.4% YES.iiiiiieieiierie e 66.9%
FOX oot 3.5% AV TC170) o /8RR 0.4% BRAND:
Dragon........cccoceeveneecieniennnne 3.1% Other .......ccccvciciiciniininnne. 4.7% Ford....ccooovvinininininincce 30.2%
Electric ...cvevieiieeieciieieene, 2.3% Chevrolet........ccoeeeeerereenneenen. 27.4%
Utopia....coeeeereeerenerienieieeennee 1.2% OWN AN ATV: Toyota .....cooeeiiiiiiiiiiiiie 15.3%
Hoven......ocoocovveieiieieeiene 0.4% YES.iiiiiieiiiiesie et 19.9% Dodge....ccvvvveieeieieeieeiee 13.4%
OLREF ... 13.2% BRAND: NiSSAN....ecvieiieeieieeieieeeeiens 5.3%
Honda........ccoovvvvieieiiies 31.0% Mazda.......cceveeienieieeiee 1.0%
Yamaha.......cccocevveienieieennne 28.9% Honda........coooveieieiee 0.3%
POWERSPORTS N17401 ' N 10.7% Other ........cccooceeieeeeeiiiieiann, 7.0%
ks
KawasaKi........occoceveecreneennnne 7.7% PLAN TO BUY PICKUP
Bombardier ...........ccccveeuiennne 3.3% TRUCK IN THE NEXT
OWN A STREET BIKE: Artic Cat...voveeveieieeeeiennn 2.6% 12 MIONTHS:
XSttt 24.6% Other ..o, 7.2% YES ittt 17.5%
TYPE: BRAND:
SPOTIt.ceeniiieinereeieeeae 39.7% Toyota ....ccoceeviiiiiiiiiiiee 26.6%
Dual-sport .......cccvevveeveereennnnne 16.9% Chevrolet......coooeeveviecreeiennns 21.0%
CIUISET i 16.3% Ford....coooviiieieiecieeeiee 20.4%
ToUrING.....ocveeeeieciieieeieeie 5.8% Undecided........................... 16.4%
ChOpper....c.cecevereneneniiieine 5.4% Dodge....ccoovverininininiene 6.7%
OLhEr ..o, 15.9% A ET T s 3.8%
Honda.....c..coovvvvieieciiene, 0.8%
Other ..o 4.3%

Methodology — This survey was conducted on Vital MX in May, 2008. Responses were limited to one per person.
Results were tabulated from over 2,600 completed surveys. To assure the highest accuracy, geographic data was
pulled from 3rd party measurement that tracks every visitor to the site.

*Smith sunglasses was inadvertently lefi off the survey — we apologize for the error.
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