DEMOGRAPHIC
INFORMATION

GENDER:

Male ..o 98.5%
Female......ooooiviieiiiece, 1.5%
AGE:

AVEFage ... 18.9
Median .......cocevereieneie e 17.0
13 0runder......ccoovvevviennninnnnnn, 9.7%
14-17 oo 49.0%
18-20 i 16.2%
21-24 oo 10.8%
25-34 ..o 8.9%
35 0r Older......cooevveniiiic 5.4%
HIGHEST LEVEL OF
EDUCATION COMPLETED:

Less than high school................ 30.5%
High school.........cccocooiiiiiin 41.6%
Some college......ccoeveieiencnnnn 11.6%
College.....ccoovviiiiiiiiec 12.9%
Postgraduate degree..................... 3.5%

HOUSEHOLD INCOME:

AVETAgE ....cvvvverreievice et $76,042
Median .......ccoooeveeeeeeieeeiens $62,500
Under $25,000 .........ccceevveenenen. 22.7%
$25,001 - $50,000........c0cvevenee 23.7%
$50,001 - $75,000.......ccccvevenee 18.4%
$75,001 - $100,000.........cveveee 13.8%
$100,001 - $150,000.................. 10.3%
$151,001 - $250,000 ................... 5.8%
$250,001 Or MOre......ccovevveveneene. 5.4%

2011 Audience Survey

INTERNATIONAL TRAFFIC,
Top 10 countries from survey

responses*:

United States..........cceeeevvveevnennn. 48.3%
United Kingdom .........c.ccoceveveee. 13.7%
Australia ... e, 9.9%
Canada......cccceeeveiieiieceecee e, 5.9%
Germany .....cccocevvvieviensiie e 2.0%
France .......ccoocvvviec e, 1.7%
New Zealand...........cccovveeviininnns 1.5%
MEXICO ..ooivviiviicreecrecre e 1.1%
Brazil ....cccooovviviiiiiicieceeeis 0.9%
SPAIN ... 0.8%

U.S. TRAFFIC, Top 10 states
from survey responses:

California.......cocevvveveeiiiecre, 19.2%
New YOrK .....cocceevevivieceiiiiieenen, 5.9%
[ o] o - VR 5.5%
NEW JErseY......ccovivviiniviniinennens 4.8%
TEXAS..eeeecreeeeeiriee et 4.8%
Pennsylvania.........ccceevereieneas 4.6%
ATIZONA ....oviiiveeiic e 4.5%
(O] 31T 4.2%
HENOIS ... 3.9%
Michigan.........ccoceonennineneennn, 3.4%

INTERNATIONAL TRAFFIC,
Top 10 of 178 countries from

Google Analytics™:

United States..........cceeeevvveeinennn. 39.5%
United Kingdom .........c.cccevenee. 12.7%
Australia ......o.coeveeveciiiiecies 5.6%
Canada......cccceveveeieirieceee e, 4.8%
Germany .....ccccevvivenienniie e 3.7%
France .......ccooeevvie e, 3.5%
Colombia ......cccccovevveiieiiececienn, 1.9%
SPAIN ..o 1.8%
Argentina.......ccoeeveeeeeieeicce e 1.7%
MEXICO ...eivviiriicreectecre et 1.7%

*Traffic data is shown for survey responses and site usage (Google Analytics)
because survey responses are biased toward English speaking people/areas.

Methodology — This survey was conducted on Vital BMX in July 2011. Responses were limited to one per person.

Results were tabulated from over 6,000 surveys.

U.S. TRAFFIC, Top 10 states
from Google Analytics':

California.......cccovveeveveiieieeinns 20.9%
NEW YOrK .....coovvveieeireeireeerecienn 7.0%
TEXAS ceveeeeiiiee e 5.4%
Florida ......ccoovvvvvviiiiiee e, 5.2%
NEeW JErsey ....cccocvivivniieiinieninenns 4.6%
Pennsylvania...........cccccoceeerennnnne. 4.6%
HINOIS....cciviiiecei e 4.0%
ATIZONA oo 3.9%
(O] 3110 TSRO RPRP 3.8%
MasSaChUSELtS.......covevveireeireeirenns, 3.3%

MEDIA CONSUMPTION

HOW OFTEN GO ONLINE:

Average times per day .........cccoenee 54
21+ times per day ......ccoceveeerienenn 7.6%
10-20 times per day .........c.cceveueee 6.3%
6-9 times per day ........ccccvvvvenene 12.7%
2-5times per day .......ccccvvevenene 37.5%
ONnce aday....cccovereenenennnienn, 22.6%
2-3 times per week........ccocceveeennen 9.7%
Once aweek or 1ess..........cccceuenee 3.6%
HAVE MADE ONLINE
PURCHASE:

YES i 89.8%

BROWSE THE INTERNET ON
PHONE:

BMX ACTIVITY

HOW LONG HAVE BEEN

RIDING:

Lessthanavyear.......cccoovrnnee 14.1%
1-2 YEAIS .o 29.3%
3-5YRAIS ..o 28.1%
6-10 YEArS .oeeieiiiieiieie e 13.7%
11-15 YEArS oo 7.0%
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16 Or more years ........cccoceeeveennene 7.8%

FAVORITE TYPES OF RIDING:

SHEel .o 77.2%
Skatepark .......ccoevevvererieienenins 71.7%
Dirt.eeceee e 49.8%
A V] o S 9.3%
Flatland ..o, 7.3%
RACING ..o 7.4%

FAVORITE RIDER, Top 50:

Garrett Reynolds..........ccccoeveeenne. 5.8%
AAron ROSS........ccceveririnireiiene 4.3%
Chase HawK ........cccoeviiniincns 3.8%
Mike Aitken........cccccoevviveienenene, 3.7%
Harry Main.........ccocooveviinnnnnen, 3.4%
Mark Webb ..o, 3.3%
Nigel Sylvester........cccovvvneenen. 3.1%
Dakota Roche..........ccococvenencnnen. 3.1%
Brett Banasiewicz ............c.cc.c..... 2.4%
Tom Dugan ......c.cccvevvevencnenncnne, 2.2%
Mat Hoffman...........ccccocevennnnnn. 1.9%
Nathan Williams ..........c.cccoenee. 1.9%
Chase Dehart.........ccocooveeneieennn. 1.8%
TY MOMOW.....coviicieiicie e 1.6%
Dave Mirra.......ccooceveveieinnnnnnn, 1.4%
Drew Bezanson...........ccceeevveeene 1.4%
Dan Lacey......ccccoovvevincrininnens 1.3%
Ruben Alcantara ..........cccccoveuennee. 1.3%
Scotty Cranmer .........c.cocevvereenns 1.3%
Dennis Enarson ..........ccccoceeveuenen. 1.2%
Sean Sexton .......ccceevininineenns 1.0%
Chad Kerley .......ccovverivncienne. 1.0%
Van Homan........cccceeevenciennene, 0.9%
Bruno Hoffmann...........ccceeennee. 0.9%
Alex Coleborn.........ccccocvveiiniennn. 0.9%
Edwin DeLaRosa..........c.ccoeuneen. 0.9%
Sean BUurns........ccocceeeveiiiencens 0.9%
Kyle BaldockK ..........ccccevririnnnnnen. 0.8%
Corey Martinez .........c.cccevevveeenn. 0.8%
Chris Doyle.......ccccovveviineiicns 0.8%
Ryan Guettler.......cccoeviiniienn 0.8%
Daniel Dhers.......cccoovevinenecnen. 0.7%
Pat Casey .....cccovvvrenincreicie 0.7%
Ryan NyquiSt ........ccccovvvreneenen. 0.7%
Jamie BestwicK ..o 0.7%
Terry Adams .......ccocoevvrenennnenn 0.6%
Mike Spinner.........cccocecvrenncnen. 0.6%
Tony Hamlin ..o, 0.6%
Adam Banton..........cccceeneinenen 0.5%
Randy Taylor ........ccccooevvvnencnen, 0.5%
Seth Kimbrough.........cccccoeenenns 0.5%
Corey Bohan .......c.ccoceovvnciincnns 0.5%
Anthony Napolitan...................... 0.4%
Andy Buckworth.............ccceueeeen. 0.4%
Lil' Sean Ricany .........ccccoceevvuennen. 0.4%

Alex Kennedy .......c.ccooeeeevenennenn 0.4%
Stefan Lantschner ...........ccc........ 0.4%
Matt Beringer........ccccoveeveienennne 0.4%
Morgan Wade .........ccooeeverenennnn 0.4%
Simone Barraco ........ccccccveeevenee. 0.4%
Other...cccoeiiecee e, 30.2%

WHERE NORMALLY BUY NEW

BIKES/PARTS:
Online/mail-order retailer .......... 55.1%
Local bike shop.......ccccecevevinenens 44.9%

MAIL-ORDER USERS BUY
FROM MOST OFTEN:

Dan's Comp .....cccoovevvvvrenceinnne 52.7%
Winstanley's........cccoevveneicnennnn 4.9%
Chain Reaction .........cccceevvevunennne, 4.8%
Source BMX....oooooviiiiiiieiiiieees 4.5%
AIDE'S ..o 3.9%
EMPIre .o 3.9%
Strictly BMX ..o, 3.4%
Custom Riders .........cocevvevveinenen. 3.0%
Alan's BMX .......coccoevviiiiiieeennn, 2.7%
Parano Garage..........ccocevverenennens 2.1%
Unleaded........c.ccooevvvvveviiiiieenen, 1.1%
BMX City cooviieieieee e 1.0%
Undecided......c..ccovevvveiieiiieenen, 1.0%
Evans Cycles........ccoevvviiviinens 0.9%
Soul Cycle......ooovviiiiiic, 0.8%
BRI 0.6%
Back Bone BMX .....c..ccccvevveennenn. 0.6%
Staff ., 0.6%
Crucial BMX Shop ......cccccovvvinee. 0.6%
Action Village..........ccocooenvivnenn. 0.5%
=] = R 0.5%
Mystic BMX.......ccooiniiiinnieen, 0.4%
EDAY ..o 0.3%
BMX Element.........ccocceevvevveenne.. 0.3%
Peoples StOre ......ccocooevveicenieas 0.3%
Brighton BMX CoO. ....cccovvvvinenns 0.2%
Extreme DirecCt........ccoceeevvevveennn. 0.2%
Infamous BMX ......cccccoovivvveinnns 0.2%
All Day BMX .....coveveiiiieviein 0.2%
East Pro Shop.........ccoceeveiiincnns 0.2%
Grounded BMX .......cocovveivenenen. 0.2%
Rad BMX Shop ....ccoveeveiiieienns 0.2%
Hardcore Hobbies...........c.cccoeve. 0.2%
BMX DireCt.....ccoovvveveeirieiieenen, 0.2%
Groove BMX.....ccoovivviieeiiiiieeens 0.1%
Childstore........cccevvvveeveiiiecereene, 0.1%
Dream BMX .....ccccccovvveiiiieeenen. 0.1%
Flatland Fuel ...........ccocoeevvivveennen. 0.1%
Frontocean .......ccoceevvvveeeccvne e, 0.1%
AMAZON....ccvviiiiieee e 0.1%
AVE BMX ..o, 0.1%

Methodology — This survey was conducted on Vital BMX in July 2011. Responses were limited to one per person.

Results were tabulated from over 6,000 surveys.

Evolution BMX .....ccc.coevvveiiinene. 0.1%

Lifer BMX ..o, 0.1%
Paco BIiKeS.......occevvvevieiiieceies 0.1%
Ride ONBMX ...coooviiviieiriein, 0.1%
RItE ..o 0.1%
Sidewall..........coovvviiiiiiiiiicies 0.1%
BMX-ShOpP ..o 0.1%
Misc. / Fill-in answers................. 1.2%
CURRENT BIKE:

Fit o 9.2%
Wethepeople.......cccoevveverernninnn, 8.1%
EaStern.......ccooevivivvee v 5.8%
Haro.....ccoe v 5.0%
FIV e 4.0%
United.....occooveveeceecee e 3.7%
SUNAAY .o 3.7%
KinK oo, 3.7%
MiIrraco .....cceeveieiie e, 3.5%
SEM oo, 3.5%
Premium .......cocovveveiieiecee e, 3.2%
VErde ...ooovovvvieeiieiecceeceee e, 3.1%
CUlt..eiieeecece e 2.8%
(O00] [o] 1) Y20 2.6%
StOleN....oovviceiceececc 2.4%
SUDIOSA....vveveiieciececeee e 2.3%
[ TSP P PSP 2.3%
Federal.......cocoovvivivieiieieccecee 2.1%
5] (GRS 2.1%
MONQOOSE ....cevveveeeeeerieeriee e 1.7%
Hoffman........cccceviieeieecec, 1.6%
FBM ..oooiieiiiiiee e 1.4%
DiamondbackK............ccccevveereennenne. 1.3%
MULINY .o, 1.3%
PrOPer ..o 1.1%
MacNeil ..o, 1.0%
BIaCK EYE ...coveveeeice e, 0.9%
Redling......ccoovveviiieiieceecec, 0.9%
Felto e 0.8%
SUPEISTAr....ccvveeeveeee e 0.8%
SPULNIC...eveie e 0.7%
VOIUME ..o, 0.7%
BSD ..o 0.6%
AMIY .o 0.6%
Mankind........c.ccoceevvevieieeirenieenn, 0.5%
Cardinal .........ccooeevviviiiiiiccienns 0.5%
Simple..o 0.5%
Standard.........ccccoeviviiiiiiieiiens 0.5%
Specialized.......cccovvvevvvieiennin, 0.5%
Terrible ONe ...ccoovvevveciciecieeis 0.4%
KHE. ..., 0.4%
Free Agent.....ccocvevvievieennennnnn, 0.4%
GlaNt ..o 0.3%
SE oo 0.3%
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TrE i 0.3%
2HIP oo 0.3%
Total BMX....ooviiiiiiiiiice 0.2%
DeluXe.....cccoviiiiiiieiie e, 0.2%
Failure.....cooooevii, 0.2%
HYPEr ..o 0.2%
SKaVENQEr ....coviieiiiee e 0.2%
The Take ..o, 0.2%
Forgotten........cccocvveeveiienicnnn 0.2%
NS BIKeS ..o, 0.2%
Tempered......cccooeeeevenencienene 0.2%
Mutante ........cceveeieeiieeeee 0.1%
NIEFOUS ..o 0.1%
SOl i 0.1%
SUPEICIOSS....vieiveeeresiie st 0.1%
NOICO ..ot 0.1%
SEEIRO ...t 0.1%
COUNETY .o 0.1%
The Make ..., 0.1%
Integral.......ocoooiiiiininiicee, 0.1%
Metal ..o 0.1%
Kis Bike CO.....ccccoovvvviiinieiniene, 0.1%
Pilgrim ..o 0.1%
SrANGEr ..o 0.1%
Misc. / Fill-in answers................. 3.6%

COMPLETE BIKE:
Will purchase within 12 months.. 26.4%

IF“YES,” WHAT BRAND OF
COMPLETE BIKE:

Undecided........cccocoveveerieineennnn, 12.3%
Wethepeople ........cccooovvneninennen. 7.4%
Fit e 6.0%
SUNAAY .o 5.4%
[ 1] 4.5%
Eastern .....cccccooevveeeeciecceiee e, 4.1%
ColoNY....oovieiiiicie e 3.9%
UNited ..o 3.9%
VErde....coooveeeevie e, 3.9%
CUlt e, 3.8%
Premium......coccoevvviiieicieicieeiees 3.4%
StOIEN v, 3.3%
Haro .....oooovvveiiieeeecieccee e, 3.1%
MIrraco ......cocveeevivrieecee e, 3.0%
SEM i 2.7%
SUDIOSA ..o 2.6%
DK oo 2.1%
FIV oo 2.1%
[ IR 1.6%
Federal ........cocoovvvivieiiiiiciecis 1.5%
DiamondbacK............ccevveeveeennnnns 1.3%
MULINY...coeiiiiee 1.2%
FBM ..o 1.1%
Hoffman.......ccccoevevveeiiicciee 1.1%

MONQOOSE .....eeveeiieiiieiiceiie i 1.0%
BSD ..o 0.7%
KHE. ... 0.7%
Proper ... 0.7%
Felt. e, 0.6%
SE oo 0.6%
Black EYe......cccoveiiiiiiiiicieins 0.6%
Redling......cc.coovvevveiiiiece e, 0.6%
AMILY i 0.5%
SUPETSEAN ..c.eeicceeeieee e 0.5%
Mankind........c.ccooeeiiiiiieiiieces 0.4%
NITrOUS .o, 0.4%
Standard..........cocoeeveiiieiiiece, 0.4%
Terrible One.....ccooevvveevieiiieeeees 0.4%
VOIUME ..o, 0.4%
Free Agent .....cocveiiiiiiicniciens 0.3%
Mutant.......cccceeovveeeeeieee e, 0.3%
2HIP oo 0.2%
AMDEN i 0.2%
SKaVeNQer .......cccoovveveneeeienee, 0.2%
Specialized.......ccocooeiiiiiiiinn, 0.2%
Total BMX....o.oovviiiieiieciieeciees 0.2%
TIEE i 0.2%
Cardinal .........ccoevvviiiiiiiieceee, 0.2%
Faction ......ccccoeveevveiviiecce e, 0.2%
Failure ..o, 0.2%
HYPEI .o 0.2%
Metal......cooeiiiiecieecc e 0.2%
The Set...cvcieeceececcee e, 0.2%
Simple ..., 0.2%
SEErE0 ..., 0.2%
Tempered.......cocooeveneniniecnenene 0.2%
MacNeil .......coveeveeiiieee e, 0.1%
DEIUXE...veecveiireeciee e, 0.1%
SPULNIC ..t 0.1%
SEraNQger....ccooiveeieie e 0.1%
The TaKe.....oveeeeeeiieeee e 0.1%
Misc. / Fill-in answers................. 2.5%
FRAME:

Will purchase within 12 months...48.8%

IF“YES,” WHAT BRAND OF
FRAME:

Undecided........cccoovevveiiiiiinnnee. 10.5%
Cult oo, 8.6%
SEM i, 6.5%
Fito s 5.1%
FIV e 5.1%
[T (= ¢ | 4.1%
MULINY .o 3.5%
ColoNY ..ot 3.4%
United ...ooeeveicecee e, 3.2%
Premium ..o, 3.1%
Wethepeople.........ccooevvencniiennn 3.1%

Methodology — This survey was conducted on Vital BMX in July 2011. Responses were limited to one per person.

Results were tabulated from over 6,000 surveys.

SUNAAY ..o 3.1%

BSD ..ot 2.5%
Subrosa.......cceeeeeeevciiecee e 2.4%
Eastern.........ccooeeeeieiicciee e, 2.3%
Total BMX ...ccoooviiiiieiiiciieene, 1.8%
Haro......cooeeeiieeee e, 1.6%
KiNK v 1.6%
FBM ..ot 1.5%
Proper ... 1.3%
MIirraco ......coceeeveeeive e 1.2%
Terrible ONe ....coovvvvviveecieccieene, 1.1%
AMILY e 1.1%
SKaVENQEr ....ccoviiiiieeee e 1.1%
VErde ..coovvevviiciee e 1.0%
DK oo 0.9%
SPULNIC. ..ot 0.9%
StOIEN...viecec e 0.9%
Cardinal .......c..cooevvviiiiiiiiieees 0.8%
Hoffman.......ccccoee e 0.8%
MacNeil ..o, 0.8%
Black EYe .....cccoveiiiiiiicce e, 0.7%
VOIUME oo, 0.7%
SUPEISEAN....cveieieieeieeiesiie e 0.5%
Mankind.........cocevvieiiieiiiiicee, 0.5%
Standard...........coceeeiiiiieiiiiieces 0.4%
SErANGEr ..o 0.4%
Redline.......ccooevveiiieeiec e 0.4%
TIEE e 0.4%
2HIP e 0.3%
Failure........ccooeeeiiiieccec e 0.3%
Feltu i, 0.3%
GUEITA ..o 0.3%
MONQOOSE ..ot 0.3%
KHE. ..., 0.3%
Metal.....cocoooveeiiie 0.3%
SUPEICIOSS ...veevieneeiieeiiesiie i 0.3%
Bone Deth.......cccccevvveviiiiieecie, 0.3%
Simple....oo 0.3%
Tempered........ccooeveneiieiencienns 0.3%
The TaKe......cooveeveeireeee e, 0.3%
DEIUXE .ot 0.2%
DiamondbacK............cceceevivieennns 0.2%
[ ISR 0.2%
SOl .o 0.2%
The Set...ccciiiieececeece e, 0.2%
HYPEr ... 0.2%
Free Agent......ccocviiiiiniiniennne 0.1%
IMPUFILY ..o 0.1%
Mutant ..o 0.1%
NS BiKES....ccoeeiviiiieeciee e 0.1%
SE o 0.1%
Eighties......ccoovviiiiieee e, 0.1%
Kis Bike CO...coovvevvveecveeeciieeeiee, 0.1%
Pilgram BiKes ........cccccevencrinenn. 0.1%
United ....ooeeveeeiiecceeeeee e 0.1%
Dartmoor ..........cccceeeeeeiiiee e, 0.1%
Flatware.......ccccooveviveeeiiecireeciees 0.1%
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INENSE....cciiiieeeee e 0.1%
NITIOUS ..ovveecvieecie e 0.1%
QUaMEN......ccceeviie e 0.1%
] (=] =0 USSP 0.1%
Misc. / Fill-in answers................. 4.9%
FORK:

Will purchase within 12 months.. 41.8%

IF“YES,” WHAT BRAND OF
FORK:

OdYSSEY....veviveieierieisie e 15.0%
Fit e, 10.1%
Undecided.........ccoeevveiieeiieeninnns 9.4%
SEM i 6.6%
Cult o 6.1%
Shadow Conspiracy ..........c.cc...... 5.7%
ColoNY....coeiiiiieie 4.4%
Federal ........cocoovvvivieiiiiiciecies 3.5%
FIV oo 2.9%
Primo.....ccocceivvieeeeiiecccee e, 2.8%
Eclat......coooveiieeeece e 2.4%
Wethepeople ........ccooovineninennn, 2.1%
SUNAAY .o 2.0%
[ 1] 1.8%
MacNEil .....coveeeiiiieecicee, 1.6%
Eastern .....cocccooevveeeececeeciee e, 1.6%
BSD...oooiecee e 1.5%
MULINY...oeiiiee 1.4%
Premium......coccoevvvivieiiiiiciee e 1.3%
Demolition ........cccoeeevieecieeeins 1.1%
Total BMX.....cocveeiiicvieeiee e, 1.1%
DK oo 1.0%
StOIEN v, 0.9%
SUbrosa ....cccoevevevieeeeee e, 0.9%
Haro .....oocevveeiiieecece e, 0.7%
ANImMal ..o, 0.7%
AV 2= (o [ 0.6%
Hoffman......cccccoevv v 0.5%
MIrraco ......coveeevvvvieecee e, 0.5%
VOIUME ..o, 0.4%
AMILY o, 0.4%
NITrOUS ..ovveicieeccve e 0.4%
Skavenger ........ccoccveiiinenennn, 0.4%
[ IR 0.3%
[ | 0.3%
Salt..ii 0.3%
Standard........c.ccoceeeeeeeiiieeeeeen, 0.3%
SUPEISEAr ...cveieeiieieieie s 0.3%
Black Eye......ccooovviiiiiiiiicis 0.2%
BIUESIX ..covvviiveeiieccee e 0.2%
Failure.....ocooooveeiieiceccecceci 0.2%
FBM ..o 0.2%
Felt. e 0.2%
IMPUIILY oo 0.2%

Kis Bike CO ....cocovvvvviiiiiciiee 0.2%

SE oo 0.2%
2HIP oo 0.2%
AMDEN .o 0.2%
DEIUXE...veecveiireeciee e 0.2%
Redling......cc.coovvevveiiiecciecceene, 0.2%
Simple ..., 0.2%
SPULNIC ...t 0.2%
TIEE e 0.2%
SUPEICIOSS. ..t 0.2%
Bombshell..........ccccooveiiiiiiieennnen. 0.1%
Mutant BiKes..........ccceeevveiiveeeineenns 0.1%
Proper ... 0.1%
United ..o, 0.1%
Answer Options.........ccccceverennne 0.1%
DiamondbacK..........ccccceeveevveennnn. 0.1%
Eighties Bike CO......cccocevvviiennns 0.1%
GUEITA ...vvee e 0.1%
MONQOOSE ... 0.1%
The Set...cviiieeieeceecec e 0.1%
Misc. / Fill-in answers................. 2.8%
HANDLEBARS:

Will purchase within 12 months...46.9%

IF“YES,” WHAT BRAND OF

HANDLEBARS:

SEM oo 11.9%
Undecided......c.ccooovvvevieiiieiieennn, 9.4%
Shadow Conspiracy .........c.c.cc...... 6.0%
CUult .o, 5.9%
OdYSSEY .. 5.6%
FIV oo 4.6%
KINK oo 4.3%
ColoNY ..o 3.4%
Federal .........ccoovevvviiiicciiccieen, 3.2%
Animal ..o, 3.2%
Wethepeople.........ccoevvencinenn 2.9%
Fitee e 2.8%
BSD ..o 2.5%
MULINY .o 2.2%
SUNAAY ..o 2.1%
United ...ooeeveiieececeece e, 2.1%
Premium ..o 1.9%
Primo ..o, 1.9%
Demolition........cccceeveveeeieicieene, 1.8%
Eastern ......ccooceeveeeeeiciee e, 1.6%
3] (0] (=10 F 1.4%
MacNeil ..., 1.2%
Eclat.....cocooviiiicece e, 1.1%
SUBIOSa ..o, 1.1%
DK et 0.9%
Total BMX...cocoovvviiieeiiiieeeees 0.9%
Haro ..o, 0.8%
[ =] 0.7%

Methodology — This survey was conducted on Vital BMX in July 2011. Responses were limited to one per person.

Results were tabulated from over 6,000 surveys.

Proper ... 0.7%
Coalition .......ccceveeiiiecie e, 0.6%
Alienation.......ccceveeeeeiciee e, 0.6%
Hoffman.......cccccev e 0.5%
Terrible ONe .....coovveveveeviiccieene, 0.5%
AMILY o 0.5%
Simple....oo 0.5%
Failure........coooeevie e 0.4%
SNAFU ..., 0.4%
VOIUME oo, 0.4%
SKaVENQer ......ccoovveiireeeieei 0.4%
Tempered........ccoovveveieiencnenns 0.3%
VErde ..coovveeviiiieecee e 0.3%
AMDEr i 0.3%
Standard...........coceeeieeiiiiiiieees 0.3%
SUPEISEAN....cveeeieieeieeiesiie e 0.3%
Bone Deth........cccoevvveeiiiiieccies 0.3%
Mankind.........ccocooviiiiiiiiiieee 0.2%
SErANGer ....ooviiieicee e 0.2%
NITrOUS ....vveicieeciie e 0.2%
KHE. ..., 0.2%
SOl .o 0.2%
SPULNIC. ..o 0.2%
TIEE i 0.2%
GUEITA...cc o 0.1%
Redline.......ccooevviiiieeiec e 0.1%
Salt.eeeii 0.1%
SUPEICIOSS ... 0.1%
DEIUXE ..cvveecveeciee e 0.1%
Profile.....cccovveeiiiiiiiiciiccieecies 0.1%
VOCal ..o, 0.1%
Madera.......coeeeeevireeeceeeieecreeee 0.1%
MISSION ..o 0.1%
POVErtY....oeiiii e 0.1%
Black Label..........cccoceeeviiivieeinnenns 0.1%
Cardinal .......c..cooeeviiiiiiiiiieees 0.1%
COUNEIY .o 0.1%
Eighties......ccooioiiiiiecc e, 0.1%
Flatware.......ccccooeveviveeeieciieeciees 0.1%
MuUutante ... 0.1%
SINZ.eiiiiiice e 0.1%
The Set...ccciiiieccieiceece e, 0.1%
Misc. / Fill-in answers................. 2.2%
STEM:

Will purchase within 12 months ..37.6%

IF“YES,” WHAT BRAND OF
STEM:

Undecided.........coccovveeeeiieeiiens 9.7%
ANImMal ..o, 7.9%
Fit o 6.7%
OdYSSEY ...eeveveieiieierieie e 6.7%
SEM .o 6.6%
CUultueceiiieccceee e, 6.5%
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ColoNY....ccviiiiiiie s 4.9%
Profile ....ccooveveeiiiiceccicceei 4.7%
Primo.....ccocccovveeeiiiicceee e, 3.2%
FIV o 2.9%
Eclat.......coovveeiieecee 2.7%
Eastern ........ccoooveeeeiececciee e, 2.5%
Proper......ccooviiiiiee 2.4%
Demolition ........cccceveevveeiieeininns 2.2%
MULINY ..o, 2.1%
BSD...coioieceece e 1.8%
Premium......cccccoveivieiiiiicieeiees 1.7%
StOlEN v, 1.7%
KiNK v, 1.4%
Subrosa ......ccoeeeeeivieccee e, 1.0%
FBM ..o 0.9%
MacNeil .....coceevviiiiiiiiieece, 0.9%
Wethepeople ... 0.8%
Haro ..o, 0.7%
SNAFU ..., 0.7%
Coalition ......cccceevvvevieeiie e, 0.7%
DK oo 0.7%
SUPEISEAN ..o 0.7%
Tempered......c.ccooveeienencienene, 0.7%
Madera.......coeeeeevireeecieccree e, 0.6%
VErde.....ooeeiviiiceecie e 0.6%
Hoffman ... 0.4%
Salt . 0.4%
SPULNIC ..o 0.4%
Alienation .......cccoevveeeeeicieeciee, 0.3%
KHE ..o, 0.3%
NICE ..o, 0.3%
AMILY (e 0.3%
TIEE o 0.3%
MISSION ..oeeviviecie e, 0.3%
Terrible One.......ccoveeveevveeciee, 0.2%
Mankind.........ccoceevieiieiiiiece, 0.2%
AMDEN ., 0.1%
Mutant.........cooeeeeiieie e, 0.1%
Redling.......ccooeevvveiieiiieccieeei 0.1%
Simple ..o 0.1%
Standard........c.ccoeeeeeeeiiiieiieee, 0.1%
Bicycle Union ... 0.1%
POVErtY ..o 0.1%
Ezra...cccoooviiiiee e, 0.1%
Flatware .......ccccoevveeiveeiieecieeniiens 0.1%
Kis Bike CO....ccoevvvveecriiiieeene, 0.1%
The Set ..o, 0.1%
United ...ooveeieeiieccee e 0.1%
Misc. / Fill-in answers................. 1.4%
GRIPS:

Will purchase within 12 months.. 77.4%

IF“YES,” WHAT BRAND OF
GRIPS:

(O] ] IR 37.5%
ANImal ..., 11.6%
OdYSSEY .. 7.9%
Undecided......c..ccovvveveeiiieiieenen, 7.0%
FIV e 3.6%
CUlt .o, 3.2%
Shadow Conspiracy ...........c.c...... 3.1%
Fitee e 3.1%
DUO ..o, 2.0%
United ...ooeeveiieceeceece e, 1.7%
3] (0] =10 F S 1.3%
Wethepeople.........ccoevvencinennn 1.2%
Eclat.....cocoooviiviiciee e, 1.1%
Primo ..o, 1.1%
Proper ... 1.1%
Demolition........cccceeveveeeiiciieene, 1.0%
Eastern ......cocceeeeeeeeicee e, 1.0%
DK e 0.9%
] 1] 0.8%
ColoNY ..o 0.8%
Federal .........cooveevvivieciiiieeee 0.8%
Haro ..o, 0.7%
SEM oo, 0.7%
Alienation ........ccoeeveeveeeiiecceeenn, 0.6%
Hoffman........coceeeeiiecceceee, 0.5%
SUBIOSa ..o, 0.4%
AME.......oiiii 0.4%
DEIUXE...veeiveiireece e 0.4%
DiamondbacK..........ccccceevvevveennn. 0.4%
MacNEeil .......ooveeiiiiiee e, 0.3%
Terrible One.....ccvvevvvvevieeiieecees 0.3%
MULINY .o 0.3%
ReVENGE ..o 0.3%
Mankind.......c..coeevveiiiiieieeeies 0.2%
Salt. i, 0.2%
Black Label.........cccccoovveviiiineenn.. 0.2%
Cardinal .........coovvveiiiciiiiece, 0.2%
DECO....vveeeiteeeee e 0.1%
Felt e, 0.1%
Redling......cccoovvvvieiiiecce e, 0.1%
KHE. ..o 0.1%
ATl e, 0.1%
Premium ..o, 0.1%
[ =] 0.1%
Lizard SKinS......ccccccovveveviivieinees 0.1%
MISSION .. 0.1%
OUIY o 0.1%
SE oo 0.1%
Misc. / Fill-in answers................. 1.3%
RIMS:

Will purchase within 12 months...44.0%

Methodology — This survey was conducted on Vital BMX in July 2011. Responses were limited to one per person.

Results were tabulated from over 6,000 surveys.

IF“YES,” WHAT BRAND OF
RIMS:

OdYSSEY ...t 19.2%
G-SPOrt ... 12.0%
Alienation .......c..ccceeeevivieecneee, 10.9%
Primo ...cocee i 7.5%
Undecided.........coeoevevieeiiiciieens 7.4%
Shadow Conspiracy ...........c.e..... 4.9%
CiNEMA....cuviiivie et 4.4%
ANimal ..o, 4.3%
FIV e 4.0%
Eclat........cocooeeiiieee e 2.7%
Proper ... 2.7%
ColoNY ..o 2.6%
SUN .ot 2.3%
Demolition........ccccoeveveiiiieene 2.2%
KS) (0] (=10 DO 2.2%
Eastern.....c.cccovveeeeceiicciee e, 1.0%
AlBX v 1.0%
DK oo 0.9%
Hoffman.......cccceev v 0.9%
Haro......ccooeeviiieieciee e 0.8%
Premium .....cocoevviiiecee e 0.8%
MacNeil......cccoovviiiiiceiiecee, 0.7%
St 0.6%
Fit oo 0.6%
NITrOUS ....vveecieeeceie e 0.6%
KHE. ... 0.4%
SUPEISEAr......ccvveiiicieeeeieeee 0.4%
VI T o] o 0.3%
SIMPle...o 0.3%
Redline.......coooevvviiiieiec e 0.3%
SKYWaAY ....oooviviieiieniceeeee 0.2%
Atomlab ..., 0.2%
Condemed.......c.ccccvevveeiiiieniennens 0.1%
Dartmoor .......cccccceevvveeecveee e 0.1%
SPULNIC...cveiiirieieerec e 0.1%
Misc. / Fill-in answers................. 0.6%
HUBS:

Will purchase within 12 months ..39.1%

IF“YES,” WHAT BRAND OF
HUBS:

Profile.....cccceoveveveieiecicecee 24.0%
(CTR] 0] o SRR 8.3%
PrimoO ..o 7.8%
Shadow Conspiracy..........cccceee.e. 7.0%
Undecided........ccoovvvvevrerercreiennn, 6.9%
OUYSSEY .vvevevierirsieereeeeie e 6.3%
Eclat.......ccoovvvireeeeecee e, 4.8%
Animal ..o, 4.5%
ColoNy ...ocvvviveeceee 3.0%
o 0] o L-] S 3.0%
Demolition.......c.cccoovevvvveicicvienn, 2.7%
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TIEE o 2.0%
Wethepeople ........cccooevvniinnnnnne. 1.7%
KHE ..o, 1.6%
BSD...coiocie e 1.5%
FIV o 1.2%
Madera.......coeeveevireecireciree e, 1.1%
Alienation .......ccccovveeeeeicreeciee, 1.0%
StOlEN v, 0.8%
Federal ........ocoovvvivieiiieciiecis 0.8%
CineMa.....ccooeiiiiee e, 0.7%
DK oo 0.7%
Simple ..o 0.6%
Haro ..o, 0.5%
MacNeil .....coooevvviiiiieiiieece, 0.5%
Salt ., 0.5%
Hoffman......ccccoeveevieiiiciee 0.4%
Premium......ccccceeveivieiiiiicieeeiees 0.4%
Coalition ......cccevvvevieecieceeee, 0.3%
Fit e 0.3%
SUPEISEAN ..o 0.3%
Felt. e 0.2%
DEIUXE...cvviectveectieeciee e 0.2%
KINK v 0.2%
NITFOUS ..ovveiciiecciie e 0.2%
Dartmoor........cccceeevveeeiciieee e, 0.1%
Kis Bike CO....ccovevvvveereiirieeie, 0.1%
Redling.......ccooeevvviiieccieccieei 0.1%
SPULNIC ..o 0.1%
AlIUS....oooviiiiiiiec e, 0.1%
Chris King......cccooevenenciininennns 0.1%
Ezra..cocoooviiieee e, 0.1%
NS BIKES ....coveeiiiiecieeciiec e 0.1%
SNAFU ..., 0.1%
Misc. / Fill-in answers................. 1.1%
TIRES:

Will purchase within 12 months.. 68.9%

IF“YES,” WHAT BRAND OF
TIRES:

OdYSSEY....vevirveieienieieie e 19.8%
Fitee e, 16.4%
Animal ..o, 10.8%
MaAXXIS ceveeireecreecree e 7.8%
Undecided.........cocoovveveiieciennenn, 7.7%
FIV oo 5.9%
[ | 5.4%
Demolition ........ccceeveeieicieeies 3.7%
DUO .ot 2.8%
Wethepeople ..o 2.7%
Shadow Conspiracy ..........c.c...... 2.7%
THOQA i 2.4%
Primo......ccoceivveeciciecceee e, 2.2%
Kenda.......coovveeeiiceeccecivee e, 1.6%

Eastern ..o, 1.3%
Alienation .........ccoceeeveeiiecieeeennen, 0.9%
Premium .......cooeeeveiiieceie e, 0.8%
Federal .........ccooeevvviiniiiiiicieenn, 0.6%
Revenge Industries..........cc.ccoeeuene 0.5%
Eclat.....ccccooviiveiiiece e, 0.5%
Haro ..., 0.5%
SNAFU ..., 0.4%
Hoffman........cocceveiiieeiiieee, 0.3%
Salt.i e, 0.3%
ColoNyY ..o 0.3%
IRC .o 0.2%
Redling......ccccoovveveiiiicce e, 0.2%
INENSE.....oveieiiieeeee e, 0.2%
Schwalabe........ccccoovveeeiiieccienne, 0.1%
Cult ., 0.1%
CST e 0.1%
Specialized.......ccoceoeiiiiiiiinn, 0.1%
SUbrosa ......coveeeeeviiiice e 0.1%
XPOSUIE...eivieiiieiie e 0.1%
Misc. / Fill-in answers................. 0.6%
PEGS:

Will purchase within 12 months...33.1%

IF“YES,” WHAT BRAND OF
PEGS:

ANImal ..., 19.1%
Shadow Conspiracy ...........c...... 18.4%
Undecided........c.ccovevviviiiiinnen. 11.2%
3] (0] [T H O 5.1%
G-SPOrt ..o 4.7%
Primo ...ccccovviiieee e, 4.3%
ColoNY ..ot 3.9%
Demolition........cccceeveveeeiiciieenn, 3.1%
Eclat.....coccooveieieeicece e, 2.6%
Wethepeople.........ccoevveneenennn 2.5%
FIV s 2.3%
KINK oo 2.3%
CUult .o, 2.2%
Federal .........ccoovevvvviiiiciiiicieen, 2.1%
United ...ooeeveiieeece e, 1.7%
DK e 1.6%
Eastern ......cooceeeeevee e, 1.5%
MacNEeil ..o 1.5%
Salt.iii e, 1.3%
OdYSSEY ..vvveiirieieiisieeesee s 1.1%
Hoffman........ccceve e, 1.1%
TR e 0.8%
Bone Deth........cccoeivvveciiiiieenn, 0.6%
Sam Baskett.........oceeveiiieeenennne, 0.6%
SUDbIroSa ....covveeveeiiece e 0.5%
KHE. ..o 0.5%
Terrible One.....covvevvvvevieeiieeces 0.4%
Felt e, 0.4%

Methodology — This survey was conducted on Vital BMX in July 2011. Responses were limited to one per person.

Results were tabulated from over 6,000 surveys.

POVErtY.....ooiiiice e 0.3%
Redline.......ccooevvviiieccic e, 0.3%
[ IO PSRRI 0.2%
The Set...occiiiicceceece e, 0.2%
Profile.....cccoovveiiiiiiccicecces 0.2%
AMDEr i 0.1%
Dartmoor .........ccccoeeveeeiiiee e, 0.1%
Coalition .......ccceveeiiiecec e, 0.1%
GUEITA...cc o 0.1%
DiamondbacK............cceceevvveeenens 0.1%
EZra...cooeeeeeece e, 0.1%
Failure........coooeeeiiiiieecic e 0.1%
Premium .....coccoevveiiieciiec e 0.1%
Misc. / Fill-in answers................. 0.8%
CRANKS:

Will purchase within 12 months ..37.1%

IF“YES,” WHAT BRAND OF
CRANKS:

Profile....cccccovvvieiiieciiceeec 18.8%
OdYSSEY ... 15.4%
Primo ...cocee i 7.3%
Undecided.........coooeveeieeiiieeiieens 6.7%
Eclat........coooveeii e, 5.8%
FIV e, 5.2%
ColoNY ..o 3.2%
Shadow Conspiracy ...........cce..... 3.0%
3] (0] (=10 DR 3.0%
Demolition.......cccccevvveieiciicenee 2.8%
SUDIOSA....veiveiiecie e 2.8%
Premium .....cocoevvviiieiee e 2.7%
Eastern.......cccovveeeeecieiiciiee e, 2.6%
Redline........cooevviiiiiceic e 1.9%
Fit oo 1.8%
DK oo 1.8%
Madera.......coeeeerivriecceeecrieeeree e 1.4%
Wethepeople........ccocoovvvriinennnnn, 1.3%
SNAFU ... 1.3%
ANImMal ..o 1.3%
VP Tod AN =T | 1.1%
Haro......ccooeeiiiieieciee e 1.0%
L0011 (Yo [N 0.8%
Total BMX ...ccvvvviiieeiiccieene, 0.8%
[V I TS o] o 0.7%
ST || TR 0.6%
NITrOUS ....vveicveeecrie e 0.6%
Black Label..........cccovveviiiieinnns 0.5%
[ | 0.4%
[ 1 0.4%
Mankind.........ccoceeviiiceiiieceee, 0.3%
SPULNIC .. 0.2%
Feltu e 0.2%
POVEIY....ooiiiiccce e 0.2%
Foundation.........c.cccevvveiiiivieenens 0.2%
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SEACKIY .o 0.2%
The Set ..o 0.2%
Shimano .......cccceevvevceeiiiecceee, 0.1%
AMDEN ., 0.1%
GUEITA oo 0.1%
SOl 0.1%
ZION .o 0.1%
DiamondbacK...........ccceeeevveennnnnns 0.1%
St. Martin......cocooveeeie i, 0.1%
Misc. / Fill-in answers................ 1.0%
PEDALS:

Will purchase within 12 months.. 57.9%

IF“YES,” WHAT BRAND OF
PEDALS:

OdYSSEY....veviveieierieisie e 33.3%
ANImMal ..o 8.7%
Premium......cocoeevviieeiiicceeeies 8.4%
Undecided.........cocoveeiiieiieeninnen, 7.0%
Eclat......coooveeiicceccee 6.0%
FIV o 5.6%
Shadow Conspiracy ..........c.c...... 5.5%
ColoNY....oovieiiiieii e, 5.3%
Eastern .....cccccoeveeeeeiie e, 2.4%
Primo.....ccocceivvieeeeiiecccee e, 2.3%
StOIEN v, 1.9%
DK oo 1.2%
Demolition ........ccceeveviiicieeies 1.2%
Fit e 0.9%
WEellgO.....ooiiiiiie e, 0.9%
Haro .....oooovveiiiieeeeeiec e, 0.9%
Black Label.......c..cccoevevvevviennnnnns 0.8%
DUO .ot 0.7%
SUPEISEAr ...c.vvvveiieiieie e 0.6%
UNited ..o 0.6%
SEM i 0.5%
Alienation ......ccccoveveeee e, 0.4%
MacNEil .....coveeeiiiiicieee, 0.4%
Salt . 0.4%
Fatality ..o 0.4%
Profile ....ooveveveeiiiceeceecee 0.3%
SNAFU ..o, 0.3%
DiamondbacK............ccevveeveennnnns 0.2%
Hoffman ..o 0.2%
DMR oo 0.2%
MISSION .oveiivicciecciecce s 0.2%
Redling.......ccoovevvviiieeiiecieei 0.2%
Felt. e 0.2%
KHE ..o, 0.2%
NICE.cviiiieie e 0.2%
DEIUXE...ccvviiceeectieceeece e 0.1%
Shimano .......ccccevevvevveeirec e, 0.1%
EZra..cocooceeeiieeeece e 0.1%
AMDEN v 0.1%

LTV =] o - W 0.1%
Atomlab ..., 0.1%
DECO..utvviiiiiii i 0.1%
Misc. / Fill-in answers................. 0.9%
CHAIN:

Will purchase within 12 months...43.9%

IF“YES,” WHAT BRAND OF
CHAIN:

Shadow Conspiracy ...........c...... 39.4%
KMC..ooiieeeeeceee 26.2%
Undecided........cccoovevveiiiiiinnnee. 10.3%
DK oo 7.8%
Stolen ..., 3.5%
KHE ..., 3.0%
Eastern .....coccovveevcee e, 1.5%
FIV oo 1.5%
Cult e, 1.5%
Salt..ooc e, 1.2%
SPULNIC ... 1.2%
OdYSSEY .. 1.0%
YBN..cooooiiececceece e, 0.5%
MechaniK ........ccccoveviiiiiieiieis 0.3%
GUSSEL .. 0.2%
Whippermann ..........ccccoeevenennn 0.1%
SUPEICIOSS....c.viviveieieiieieeeee e 0.1%
Misc. / Fill-in answers.................. 0.9%
SPROCKET:

Will purchase within 12 months...34.9%

IF“YES,” WHAT BRAND OF
SPROCKET:

Undecided........cccovevviviiiiinnen. 11.4%
OdYSSEY .. 8.4%
Shadow Conspiracy ...........c.cc..... 7.6%
ANImal ..o 6.7%
Cult oo, 6.3%
Profile ..cocoovviieeieiieece e, 5.0%
TR e 4.9%
SEM i, 3.5%
Eastern ......ccooceeeeveeiieee e, 3.4%
ColoNY ..ot 3.0%
Eclat.....cocoovviiveiiiiece e, 2.2%
FIV o 2.1%
Proper ... 2.1%
United ...ooeeveiieececcecce e, 2.0%
] 2.0%
Fitee e, 2.0%
[ S] B 1.9%
Premium ..o, 1.9%
KINK oo 1.8%
[T (= ¢ | 1.7%

Methodology — This survey was conducted on Vital BMX in July 2011. Responses were limited to one per person.

Results were tabulated from over 6,000 surveys.

Total BMX ..o 1.6%

StOIEN...vvecieccecce e 1.6%
Demolition........ccccceveeieiiieecnens 1.4%
Wethepeople........ccooereiieicnenn. 1.3%
Primo ....ccoeiveeecie e 1.1%
Haro......cooeeiiiie e, 0.9%
SPULNIC. ..ot 0.8%
SUbrosa.......cceeeeeeeeiieeecec e 0.8%
MacNeil......cccooeiiiiiceicieeee, 0.7%
Terrible ONne ....ccoovvevieecieccieene, 0.7%
MULINY .o, 0.6%
Black Label.......c..cccoeeeviiiieeinnenns 0.6%
Coalition .......cocceeveeiiiecie e 0.6%
Madera.......coeeeveeeireeeceeereeereeee 0.6%
FBM oot 0.5%
Hoffman.......ccccoev v 0.5%
Tempered........ccoeveneienencienns 0.5%
Cardinal .......c..cooeveviiiiiiiiieees 0.4%
DEIUXE ..ccvveecveeciec e 0.4%
SNAFU ..., 0.4%
SUPEISEAN....cviiiieiieieeiesiee e 0.4%
Banned.........ccccoeeiviieiiiiiie e 0.4%
Feltu e, 0.3%
KHE. ... 0.3%
Mankind.........ccocevieiiiiiiiicee, 0.3%
DiamondbacK............cceceevvveennens 0.2%
Failure........ccooeeveiieece e 0.2%
Standard...........coceeeiiiiieiiiiieces 0.2%
LiNg ceeeeeeeeieerese e 0.2%
AMDEr i 0.1%
XRated....cooveveeieciecce e, 0.1%
EZra...cooeeeeeccee e, 0.1%
Kis Bike CO...ccovvevvveeveieviecreee, 0.1%
GUEITA...cc ot 0.1%
Metal.....cocoooieiiiiiec 0.1%
Simple....oo 0.1%
Salt.eeeiii 0.1%
MISSION ..ot 0.1%
Misc. / Fill-in answers................. 0.8%
BRAKES:

Will purchase within 12 months ..16.5%

IF“YES,” WHAT BRAND OF
BRAKES:

OdYSSEY ...t 30.1%
FIV oo 16.4%
Undecided........ocoovvireiencnnnnn. 12.6%
EClat. ..o 6.7%
SNAFU ..ot 5.1%
Demolition.......cccoeeveneinenenn 4.6%
Proper ... 3.8%
ColoNY ..o 3.3%
TEKLrO oo 3.3%
Dia COMPe.....ccovveiriereee 2.1%

Q)m PAGE 7



Primo.....ccocccovveeeiiiiicieec e, 2.1%
Shimano .......ccccceevveveeeviiec e, 2.0%
Dia TeCh.....coveeviiecieccieccieeeis 1.6%
Salt ., 1.1%
Revenge Industries............c.c....... 0.9%
SUPEISEAN ..o 0.9%
Bicycle Union ..o 0.3%
AMDEN ., 0.2%
Misc. / Fill-in answers................. 2.7%
SEAT:

Will purchase within 12 months.. 40.5%

IF“YES,” WHAT BRAND OF
SEAT:

Shadow Conspiracy .................. 10.8%
Undecided........cccoovevverveivnennnn. 10.3%
ANImMal ..o 9.7%
OdYSSEY....vevievirieieeerieeeie e 7.0%
[ 1] 5.7%
Federal ........cocoovvvivieiiiiicieeies 4.7%
Eclat......cooiveeiece e 4.6%
Premium......coccoevvvieieiiiiieee e 4.2%
CUlt oo 3.5%
MacNEil .....covveeeiiiieeecee 3.0%
Fit e 3.0%
ColoNY....ooviiiiiieie e 2.3%
Total BMX.....cocveeiiivveeeeeeveene, 2.2%
BSD...oooieee e 2.1%
United ..o 2.1%
Demolition ........ccceeeeviiecieeiine 2.0%
3] (0] =10 U 1.6%
FIV oo 1.4%
Eastern .....cocccoeveeeeececceiee e, 1.4%
Wethepeople ........cccooovvneninenen. 1.3%
Primo.....ccovvicieccie e 1.1%
MULINY...cviiiee 0.9%
SEM i 0.9%
HAaro .....oooevveiiieeeecee e, 0.8%
Subrosa ....cocoevevevieecee e, 0.8%
Black Label.......c..cccoevevveviviennnnnns 0.7%
Alienation ......ccccoeveeeeeviecee 0.7%
DUO .ot 0.7%
SNAFU ..., 0.7%
VErde.....ocoovevieieiieeece e, 0.7%
DK oo 0.6%
MadEra.......covveeeeiirieecieecrie e 0.6%
DEIUXE...ccvvviiveeciee et 0.6%
FBM ..o 0.6%
Hoffman......ccccceeveveecieicieeie 0.4%
Tempered ..., 0.4%
DECO...veieeveiiecee e 0.4%
DiamondbacK..........c.cceveeveennnnnne 0.4%
[ | 0.4%
Coalition ......coceevvvevieeiie e, 0.3%

NICE...c i, 0.3%

Profile ..c.coovvviveeiiice e, 0.3%
2HIP oo 0.3%
Mutant.......cccceeeveeeeciieeeee e, 0.3%
Simple ..., 0.3%
Metal......cooeiiieec e 0.2%
Failure. ..o, 0.2%
POVEIY ..ot 0.2%
Redling......ccccoovvevviiiiicce e, 0.2%
THOQA. e 0.2%
AMDEN .o 0.1%
Salt. i, 0.1%
SE oo 0.1%
SPULNIC ..t 0.1%
Back Bone BMX ........cccooeevveennen. 0.1%
SEASON.....veeiiciiie et 0.1%
UGP ..o, 0.1%
Bicycle Union ..........cccceeiennns 0.1%
Kis Bike CO .....covvvevvveecieeiirieeiees 0.1%
Misc. / Fill-in answers................. 0.9%
SEATPOST:

Will purchase within 12 months...17.9%

IF“YES,” WHAT BRAND OF
SEATPOST:

ANImal ..., 20.3%
Undecided........cccoovevviiiiieinnne. 14.7%
Shadow Conspiracy ...........c.cc...... 7.4%
OdYSSEY ..t 6.1%
MacNeil .......ooveeiiiiiee e, 4.9%
KiNK oo, 3.9%
3] (0] [=10 F 3.9%
Eclat.....cocooviivieiiiecce e, 3.7%
Fitee e, 3.2%
Federal .........ccooveeveviiviiiiiccieen, 2.7%
ColoNY ..ot 2.6%
FIV oo 2.2%
Wethepeople.........ccooevvenciinnnn 2.1%
Premium .....cooveeeiiiece e, 1.9%
United ...ooeeveiieecce e, 1.8%
BSD ..o 1.5%
SEM oo, 1.3%
Alienation ........ccoeveeveeiie e, 1.2%
Hoffman........cceee i, 1.1%
Primo ..o, 1.1%
Demolition........cccovvveveeeieccieene, 1.0%
SUBIOSa ...ccvecieciiceceeee e, 1.0%
Eastern ......cooceeeeveec e, 0.8%
Haro ..o, 0.8%
SNAFU ..ot 0.7%
Kis Bike CO ....ocovvvevvieccieeivieciee 0.7%
CUlt .o, 0.6%
NITrOUS .o 0.5%
SIMple...coi 0.5%

Methodology — This survey was conducted on Vital BMX in July 2011. Responses were limited to one per person.

Results were tabulated from over 6,000 surveys.

Thompson .......cccccoevieeiiicienns 0.5%
DECO weoeeiieeeeeeece e 0.4%
FBM oo 0.4%
SPULNIC. ..o 0.4%
AMDEr i 0.3%
Feltu e, 0.3%
SUPEICIOSS ... 0.3%
Madera.......coeeeeevireeeceecireecreee 0.2%
Mankind.........ccocovvieiiieiiiiicee, 0.2%
POVErtY. ..o 0.2%
SE e 0.2%
2HIP e 0.1%
Coalition .......ccceveeiieecee e, 0.1%
Failure........coooeeveiiieccec e 0.1%
KHE. ..., 0.1%
Redline.......ccooevveiiiieecic e 0.1%
THOQA. e 0.1%
Salt.eeeiii 0.1%
Misc. / Fill-in answers................. 1.2%

MOUNTABLE VIDEO CAMERA:
Will purchase within 12 months ..14.9%

IF“YES,” WHAT BRAND OF
MOUNTABLE VIDEO CAMERA:

GOPIO oo, 74.8%
Undecided.........coeveiieiieeieenns 12.0%
Venom Snake Eye .........coeevvene 3.1%
(0] 1] (0] V| (PR 2.2%
Epic Action Video Cam............... 2.1%
Liquid Image .......ccccevvvrvvnennnn, 1.2%
Drift Innovation..........cccceeveenennne 1.0%
Hoyt Technologies...........ccccoueu.... 0.6%
MotoComm ........ccceeveeeiiiiecieee, 0.6%
Oregon ScientifiC........cccovevvrenen 0.5%
VIOPOV. ..o, 0.5%
Misc. / Fill-in answers................. 1.4%
FAVORITE HELMET:

Pro-TeC...ccccovvviiiiieniiie s 46.8%
Undecided........ccoceveieinnininennns 13.3%
TSG i 8.1%
FOX. it 5.9%
Bell cooooviiivieiiecei e 5.2%
Triple 8 oo, 3.9%
B6L....eiiiiieice e 2.9%
(OF: o] ) QRS 2.3%
King KONg .....ccooevenvnnincieiienn, 1.9%
AlKL3 oo, 1.4%
Pryme ..o 1.4%
LC] 1o S 1.3%
Bern ..o 1.3%
POC ... 1.2%
Krusher........cccoovvvieiiniecicieienn, 0.7%
RED. .o 0.7%
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S-0ONE .o 0.6%
A V4T [o] SRR 0.3%
Troy Lee...oeieiieeec e 0.3%
FIV oo, 0.1%
X-Rated.....coocevvvviiieeeiecireeeee, 0.1%
Kali covieiiiicececece e, 0.1%
Misc. / Fill-in answers................ 0.4%
FAVORITE SHOES:
NIKE...ooviecrieicce e, 29.5%
VaNS ..ooooiieeiie e 28.0%
EtNIES .o, 7.5%
DC..veeeceeeee e 7.4%
LOteK ..uvvivveieieieeerece e 3.9%
OSIMiS. i 3.7%
Undecided.........cccevveiieeeereennenn, 2.5%
Orchid ....cooveeiicecieciccee e 2.4%
AdidaS......coeveiee 1.7%
DVS ..o, 1.3%
EMerica......ccccoevveiveeiieieceecnens 1.3%
Fallen ..o, 1.1%
Almond ..., 1.1%
Lakai ..cooveeireeciecereccececeeveeer 1.1%
GIODE.....oocveiececece e 1.1%
S]] o] - F SRR 1.0%
DUFFS .t 0.8%
CONVEISE ...vvecvee e, 0.8%
ES i 0.8%
AdIO i, 0.7%
(O] o7 TR 0.7%
Ipath ..ccceeee e, 0.4%
Five Ten ..o, 0.3%
Z00 YOrK...ooovveieeiece e, 0.3%
AirwalK ..o, 0.1%
Macheth ..o, 0.1%
PUMa ..o 0.1%
Element......ccccooviiiiiiiiecics 0.1%
Odessa Footwear............ccceveenene 0.1%
RebOOK......cceeieiiiiecececc, 0.1%
Misc. / Fill-in answers................. 0.3%
FAVORITE SUNGLASSES:
OakKIeY....ccoviiiiiiiee 27.8%
Undecided........ccoooveveerieineennnn. 19.3%
Ray-Ban........ccccoovvvivvicninnnn, 14.2%
VaNS ..o 13.1%
[ 1] 5.0%
[ 0) QTSR 4.0%
SPY e 3.4%
VON ZIPPET ..o, 3.3%
[ [T | (o 2.8%
Dragon .....c.cccovvvevveieninnene 2.0%
ArNEtte ..o 1.8%
SMIth..ccviiiice e, 0.9%
Black FIYS ..o, 0.6%
Dishonour ........ccceevveeveecieeieens 0.2%

ULOPIA v 0.1%

LOCS .ot 0.1%
HOVEN ..o, 0.1%
Maui JiM ..o 0.1%
Prada......cccoceovveeeieiiieecie e, 0.1%
AIMaNi e 0.1%
Carerra...ccccccveeeeeiiee e 0.1%
Terrible One.....ccoooevvveecieeiiiecnees 0.1%
SPY et 0.1%
Misc. / Fill-in answers................. 0.8%

Methodology — This survey was conducted on Vital BMX in July 2011. Responses were limited to one per person.

Results were tabulated from over 6,000 surveys.
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